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V'S BARBERSHOP

| . and we think this item.
> Nationwide

more than any other,
Ih'li}”'.]illl Valenzuela landed in the barbering biz he had his hand defines the anthenti "y

many fields: securities, commercial real estate, politics and physician that we h”‘ifl el
practice management. Needless to say, he was a fish out of water with “":"'t'f*' shop,” shares
zero experience in the barbering world when he opened V's Barbershop \ "Il*':lr';'_”'*'];" 1
i 1999 i Phoemx. No doubt his past entreprencunal expenence | While 3*"".‘ WOR |
came to his aid in the development and operation of Vs, but the most find spa services

paramount, believe 1t or not, was his first stint as a cowboy. “My main on the menu—it's

focus in my formative vears was as a roper in rodeo,” strictly traditional and _
i : o are featured

at all V's locations.

explains Valenzuela, who now presides as CEO of modern cuts, hot lather

' - S RN - straight-razor shaves,
the franchised chain. “It’s a culture of respect, straight-razor shaves

with yes sirs, no ma’ams, and keeping one’s leard trims, and men's

word. In a service business. these behaviors facials—a shoeshine attendant wall 'n'h'tp kicks o H|1:|[u' al most locations.

sre coieal to siktainad siernss “Many years ago, shoe shines were part of the fabric of barbershops,”

With 34 losanens aciugs 15 siates explains Valenzuela, “When I opened Vs, the only place you could get a

and another 21 shops in the pipeline shine was at the airport or carwash, so | decided to bring it back.”
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authenticity and consistency in the Not only do military and first responders receive discounts, so too d

brand expenence reign supreme at fathers and sons. When Valenzuela hirst set out to build the Vs t*lnljirr,
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V% “There are !,[l.!m af E’l'f“'"“ lo gel he remunisced on lns childhood davs when he would get lus locks mpped

a good haircut, but few treat patrons 1o with his [ather. “There are few places that a father and son can visit

the full gamut of great sights, sounds, on a regular basis that leave such indelible memories as going to the
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smells and attitude,” says Valenzuela. barbershop,™ savs Valenzuela, who notes that it was his goal to build a

# “When vou execute on these and give place where he could share the same bond with s son. *ItCs magical and

b 4 the main reason | decided o get into the barbershop business.”

WA

a great haircut or shave, then you have a

winner., It comes down to the detals: From

the well-mannered stafl to the Vs Barbershop

Authentic Tonic scent to the Oster hand massager
humming sound that completes cach service to the walls lined with
beautifully framed photos of the Olvmpic Flag, iconic sports moments
and superstars (some, ke Muhammad Al and John Cena, the shop has
even serviced), every guest [eels comlortable, no matter the location, Each
station houses a |:|1'l"-'.|11|;|| TV, so gents can Hip o their favorite game while
they pop a squat on restored Koken, Emil J. Paidar, Belmont and Koch

chairs, “We have the world’s largest collection ol barber chars in our
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